Rural Tourism Action Plan 2004-8

Areas of involvement

	Organisation name   ………………………………………………………………………………………………………………………………………

Address ………………………………………………………………………………………………………………………………………….

Contact name           ……………………………………………………..  Phone / email …………………………………………………….



	Priority ranking
	Description
	How we can contribute
	Timescale. Pls give financial year eg 03/04

	1
	Encourage the provision of better integrated transport services and readily available and widely promoted timetable information, including information on promotional fares and packages
	
	

	2
	Develop better branded and distinctive countryside tourism packages combining good quality accommodation, regional food, visits to attractions, access and a range of recreational pursuits, targeting specific market opportunities 
	
	

	3
	Encourage provision of better, cleaner, more comfortable rolling stock and buses to improve the experience of the travelling public
	
	

	4=
	Work with train operating companies in the region to develop further non-car based day visits and holiday packages
	
	

	4=
	Develop integrated public transport schemes for visitor management, identifying opportunities for greater RTP funding
	
	

	6=
	Develop tourism in line with new Market Towns strategies – quality accommodation, pubs and restaurants, potential attractions, and links with the surrounding countryside
	
	

	6=
	Encourage train operating cos and bus cos to provide for bicycle carriage, cycle racks and cycle hire
	
	

	8
	Post FMD promotion of SE countryside, rural villages, small towns & rural attractions
	
	

	9
	Provide additional guidance to landowners and planning depts with regard to sustainable rural tourism development.
	
	

	10=
	Develop comprehensive information packs for use by accommodation providers promoting local walk/cycle rides, local produce, public transport and local information.
	
	

	10=
	Carry out supply and demand studies including potential markets for integrated packages and activity-related rural tourism eg walking, cycling, horse-riding and student breaks.
	
	

	10=
	Encourage the development & expansion of farm-based tourism within the region, matching supply with projected demand and required standards.
	
	


