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Figure 62 
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Reducing CO2 emissions by sector
Q  Have you taken any steps to reduce the CO2 emissions of your 

business?

Primary/manufacturing (67)

Hotels/catering (28)

Financial Intermediation / 
Business Services (198)

Transport/storage/comms (25)

Construction (47)

Public/personal services (53)

Base: All businesses in South East answering (shown in brackets)

Distribution (113)

% Yes
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By sector, those businesses in the construction and hotels/catering sectors are most 

likely to have taken steps to reduce CO2 emissions (47% and 42% respectively).  

Those working in the primary/manufacturing and distribution sectors are least likely to 

have done so (30% and 28% respectively). 
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Figure 63 
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Improving environmental performance

Q  Have you undertaken any of the following actions to improve 
your environmental performance?

Adopting an energy saving scheme

Introducing/purchasing environmentally 
friendly products

Accessing consultancy or advice on 
environmental improvement

Adopting a recycling scheme

Adopting a water saving scheme

Adopting a waste minimisation scheme

Accessing external support grants for 
environmental improvement

Achieving formal environmental 
accreditation

Base: All businesses in South East answering (November 2008, 369; June 2008,403)
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When asked what steps they have taken to improve the environmental performance of 

their organisation, businesses in South East England are most likely to cite the 

adoption of a recycling scheme (82%).  This is in line with June 2008 levels, and 

higher than the national average (78%). 

Half of businesses in South East England (51%) say they have adopted an energy 

saving scheme, the same as June 2008 levels, and similar to the national average 

(53%).  Larger businesses are more likely to have adopted such a scheme, with 72% 

of businesses with 50 or more employees having done so.   

Waste minimisation schemes have also been adopted by around half of businesses 

(51%), similar to both the June 2008 (47%), and national levels (48%).  Again, these 

schemes are more likely to have been implemented by larger businesses, with 66% of 

businesses with 50 or more employees having done so. 
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Figure 64 
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Improving environmental performance

Q  Do you plan to undertake any of the following actions to 
improve your environmental performance?

Adopting an energy saving scheme

Introducing/purchasing environmentally 
friendly products

Accessing consultancy or advice on 
environmental improvement

Adopting a recycling scheme

Adopting a water saving scheme

Adopting a waste minimisation scheme

Accessing external support grants for 
environmental improvement

Achieving formal environmental accreditation

Base: All businesses in South East answering November 2008, 247; June 2008, 256)
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Looking forward to the next 12 months, businesses in South East England are most 

likely to say they will introduce or purchase environmentally friendly products (43%), 

and adopt an energy saving scheme (42%).  This is in line with both June 2008 levels, 

and the national trend.  Businesses are less likely to say they plan to adopt a recycling 

scheme than was the case in June 2008 (43% in June 2008 compared to 34% 

currently). 
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Appendices    

Appendix A: Guide to Statistical Reliability 

The variation between the sample results and the “true” values can be predicted from 

knowledge of the size of the samples on which the results are based and the number 

of times that a particular answer is given.  The confidence with which this prediction 

can be made is usually chosen to be 95% - that is, the chances are 95 in 100 that the 

“true” value will fall within a specified range, based on a random ‘pure’ sample of the 

population.   

The table below illustrates the predicted ranges for different sample sizes and 

percentage results at the “95% confidence interval”. 

Sample size       Approximate sampling tolerances applicable to 
percentages at or near these levels 

 10% or 90% 30% or 70% 50% 

 + + + 

1,000 2 3 3 

800 2 3 4 

500 3 4 4 

400 3 5 5 

300 3 5 6 

200 4 6 7 

100 6 9 10 

 

Therefore, with a total sample size of 1,000 completed interviews, where 50% give a 

particular answer, the chances are 19 in 20 that the “true” value (which would have 

been obtained if the whole population had been interviewed) will fall within the range 

of +3 percentage points from the sample result; in fact the actual result is 

proportionately more likely to be closer to the centre (50%) than the extremes of the 

range (47% or 53%). 
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When the results are compared between separate sub-groups within a sample, 

different results may be obtained.  The difference may be “real,” or it may occur by 

chance (because not everyone in the population has been interviewed).  To test if the 

difference is a real one - i.e. if it is “statistically significant” - it is again necessary to 

know the total population, the size of the samples, the percentage giving a certain 

answer, and the degree of confidence chosen. Assuming the “95% confidence 

interval”, the differences between the two sub-sample results must be greater than the 

values given in the table below: 

Sample size                                     Differences required for significance at or 
near these percentage levels 

 10% or 90% 30% or 70% 50% 

 + + + 

890 and 500 (Total vs sub-group)  5 6 6 

890 and 200 (Total vs sub-group 6 8 9 

500 and 300 (Sub-group vs sub-group) 3 4 4 

500 and 100 (Sub-group vs sub-group) 
6 9 9 

300 and 200 (Sub-group vs sub-group) 7 9 9 

300 and 100 (Sub-group vs sub-group) 9 11 12 

100 and 100 (Sub-group vs sub-group) 10 14 14 

 


