Cross-cutting Themes

The RES identifies three cross-cutting themes (Rural; Equality & Diversity; Culture, Sport and the Creative Industries), as well as two additional themes (ICT and Europe) which impact a wide range of activities within the Implementation Plan.  While the Action Plans for each target were being developed attention was being given to how these five cutting themes could be integrated within the Action Plans.  

For each cross cutting theme the activities within the Targets that will contribute to and or delivering these needs of the Theme have been identified.  Though the activities in the Action Plans are not detailed enough to identify their contribution to the cross cutting themes, it is important to identify where these occur.  

In developing detailed business and action plans for the activities within the Targets and Transformational Actions, lead agencies will need to demonstrate how they are also delivering on the cross cutting themes.

Rural

The following Actions in the Implementation plan directly deliver the Rural cross cutting theme across the region:

3.9; 5.4; 6.1; 7.1; 7.3; 9.4; 11.3; 11.5; 12.4; 12.5; 13.1; 14.1

The following issues will need to be considered in developing the associated action(s) in the Implementation Plan.  The Rural Contour Framework will provide greater detail on how these actions will be delivered.

	RES Action
	Rural Issues

	2.2
	Work with the land based industries to understand new support structures



	
	New research to enable scenario planning of landscapes, natural environment and the impact of climate change



	5.1
	Business Links should strengthen the rural dimension of  their activities ensuring that rural businesses can access high quality, stream-lined advice, particularly on new opportunities, planning and diversification



	5.3
	Improve education and understanding of the countryside and relevant links to food, health and recreation via the school curricula



	
	Understand the visitor economy linked to South East quality landscapes and where best to invest and support this economy



	5.5
	Stimulating women owned businesses, home based businesses and social and community enterprises should also consider rural areas



	5.9
	Identify rural areas of low economic performance and target these areas to raise economic employment rates



	6.1
	Heritage skills need to be recognised and supported in the region



	7.1
	Work with south east food, fishery and woodland businesses to make the best opportunities to contract for local products



	7.3
	Help land-based businesses to understand new legislation and how to respond to it and identify opportunities for improved enterprises



	
	Work with land-based sectors and Government to ensure the recognition of the essential need for migrant workers and work with local communities and planning authorities to integrate workers within local communities



	9.1
	Regional Housing Board to recognise the rural dimension and rural proof their  activities and achieve more rural affordable housing in small towns and villages



	
	Produce a regional evidence base of rural housing needs and provision to measure the impact of the rural work of the Regional Housing Board



	10.3
	Increase the take up of the use of ICT and broadband by rural enterprises: and promote more flexible working practices



	11.3
	Small Rural Town Partnership and Parish/Community Planning process to recognise and reduce their own environmental footprint 



	12.3
	Establish mechanisms to manage water resources efficiently, particularly on farms, and use new opportunities through EU funding to support specific water management which will also contribute to improved farm incomes and provide potential benefits on biodiversity  



	12.4
	Develop new enterprises and establish collaborative networks of businesses and necessary supply chains to cope with rural wastes and develop products from land-based wastes across the region



	12.5
	local authorities and others to increase procurement of local products and services to food, fuel energy and waste management



	13.1
	Promote green infrastructure accessibility between town and countryside; and improved quality of biodiversity and develop financial models for organisations to manage green spaces



	
	Deliver Management Plan objectives related to the rural economy with tailored solutions to meet local circumstances, in order to protect and enhance the landscape assets of the South East



	14.4
	Work with the Voluntary and Community Sector in the region to enable rural communities to reach their economic potential




Equality and Diversity

The following Actions in the Implementation plan directly deliver the equality and diversity theme across the region:

3,3.5, 3.9,5,5.1, 5.4, 5.5, 5.6, 5.8, 6,6.1,6.3,6.4,6.5,7,7.1,7.3,10,10.1,10.2,10.4,10.6,14,14.1,14.3,14.4 

Equality and Diversity activities are inextricably linked with Economic Inclusion. Addressing Economic Inclusion through measures to promote Equality and Diversity often involve, bespoke, intensive support and advocacy through the Third Sector. Therefore, ensuring that the Third Sector has equal access to contracts and comparable development programmes to the mainstream are key to enable long term outcomes for the hardest to reach groups. Therefore, this cross cutting theme addresses not only specific, direct activities to address equality and diversity but also indirect activities that integrate equality and diversity practice into the fabric of delivery through the Third sector. 

The following issues will need to be considered in developing the associated action(s) in the Implementation Plan

	RES 

Targets/
Actions 
	Equality & Diversity Issues

	TARGET 

3
	All activities to support the growth of  business turnover  through this action will include a focus on markets and products within emergent ethical business growth areas and the full range of social and environmental markets. This will include linking stakeholders across the public, private and third sectors to engage in these activities and ensuring that all provision is accessible and culturally appropriate.



	3.5
	Linkages will be made with specialist support providers to the third sector, to provide intensive capacity building support to entrepreneurs from hard to reach backgrounds and ensure a seamless service of referral exists in partnership with Inclusive Finance CIC



	
	Ensure that financial products support religious belief i.e. consider creating a regional investment product for Muslim business development



	3.9
	Develop specific opportunities to develop leaders and potential leaders from BME and other diverse backgrounds, to enable them to capitalise on their language skills, cultural knowledge and understanding, as well connections and networks in countries in emerging economies i.e. India and China.  In particular, additional support to be built into proposed activities such as:

-  Seedcorn funding 

-  Upskilling public sector business advisors

-  Raising awareness activities with SMEs



	3.9
	Develop opportunities to transfer the skills, knowledge and experience of  UK leaders with oversees leadership experience who are retiring, or considering from business, to new business leaders in SMEs



	TARGET 5


	Activities to increase business stock with take a proactive approach to supporting social enterprise from all sectors of the economy and transition routes, including evolution from the Voluntary and Community Sector. This will apply to all forms of support and training including opening up mainstream business support to proactively engage social entrepreneurs.



	5.1
	Ensuring that Business Link can provide IBD in respect of advice in equalities and diversity to SMES and that brokerage is made with service providers of good and consistent quality.



	5.4
	Support for the franchising of social enterprises solutions to rural business infrastructure are targeted to benefit the specific needs of vulnerable groups within rural communities, such as the elderly, children, people with disabilities and those with problems accessing basic services



	5.5
	To work with other partners with specialist knowledge to support those with care responsibilities, with a disability, restricted mobility and access to transport, to explore home based business as an alternative to employment or worklessness


	5.6
	Ensure that social enterprise approaches are at least 5% of activity within gateways and that social outcomes from this type of enterprise benefit the specific needs of vulnerable groups in which the Enterprise Gateway is located.



	
	Ensure that the offer of the Enterprise Gateways is relevant to the specific demographics of disadvantage in the community e.g. race, disability, gender, age etc



	5.8
	The national Enterprise Insight campaign should include specific actions to ensure that young people from diverse backgrounds participate in the programme, proactively targeting young people from disadvantaged communities, disabled young people, young people from BME communities.



	TARGET 6
	Develop mechanisms to learn from and support third sector provision of skills development programmes for the economically excluded and ensure that mainstream provision is culturally appropriate and accessible.



	6.1/ 6.3
	Develop a robust evidence base of the skills related issues causing disadvantage in the SE labour market.  To include identifying any provider and user related barriers to improving the skills levels of disadvantaged groups, particularly in relation to race, disability, gender and age.

Use this information to ensure that the following activities take account of the specific needs of BME groups, people with a disability, women and older people



	6.4
	The proposed evidence base of skills related issues causing disadvantage in the SE labour market, should be extended to include evidence that identifies the specific needs of young people growing up in disadvantaged backgrounds, particularly young people growing up in poverty, in care or with care responsibilities, with BME communities, and with a disability.  This information should be used to ensure that the activities take account of the specific needs of disadvantaged young people.



	
	Ensuring that LSC support for colleges extending opportunities to 14-16 year olds is provided to the hardest to reach through appropriate methods of delivery.


	6.5
	The Action for Communities model should focus on areas in the south east where there is a concentration of disadvantage in the workforce among BME groups, women and people with disabilities

 

	
	Grow our own model should focus on areas in the South East where there is a concentration of disadvantage in the workforce among BME groups, women and people with disabilities



	TARGET 7
	Ensure that inclusive practice is built into the issuing of public sector contracts through proactively addressing supplier diversity with a range of business types including, BME, disabled and women led and social enterprise.



	7.1
	SEEDA to show leadership by becoming an exemplar public procurement agency, including taking a pro-active approach to achieving high environmental and equalities standards



	7.3
	Develop a regional approach to lobbying HMT on benefit and tax reform to support pathways into enterprise and employment and in-work training for the most excluded



	TARGET 10


	Ensure that mechanisms to support increased economic participation and productivity support and encourage the integration of best practice in delivery from the third sector, ensuring mainstream provision proactively enables delivery through third sector providers.



	10.1
	Develop a robust evidence base of issues causing disadvantage in the SE labour market (not only skills related), particularly in relation to BME groups, women, older people and young people from disadvantaged backgrounds and people with multiple disadvantage e.g. ex-offenders.  This information will be used to ensure that activities to support employers, takes account of the barriers causing disadvantage in the labour market.



	10.2
	Research attitudes to lifelong learning in business and communities, in order to understand where, why and how a learning culture develops, or is prohibited.  In particular to research the degree to which those groups most disadvantaged in the labour market are excluded from learning opportunities in the workplace and within their communities.  This research will inform interventions to ensure that those most disadvantaged in the labour market e.g BME groups, people with disabilities, women and young people growing up in disadvantage are able to benefit from interventions to encourage lifelong learning.



	10.4
	Ensure that new ways of working address the needs of those most excluded in the workplace e.g. BME groups, people with disabilities, women, older people and young people from disadvantaged backgrounds



	10.6
	Promote the Business Case for Health through collaborations between health promotion agencies and business facing organisations such as FSB, Business Link, CSR support organisations etc.



	
	Support public sector organisations to provide leadership through the adoption of flexible working practices across public agencies – promote benefits learned to SMEs



	
	Support businesses to address mental health strategies, supporting the wider needs of employees including childcare care support through piloting workplace nurseries.



	
	Promote the healthy workplace code through public sector agencies and business to business support organisations



	TARGET 14
	Develop a SE Corporate Cabinet to provide a new strategic regional mechanism to enable corporate companies within the ICT sector and beyond to contribute to the objectives of Sustainable Prosperity through a single resource pool of funding, planned activity, knowledge and support. To initially focus on the Sustainable Prosperity themes of digital and economic inclusion, equality and diversity, independent living and environmental sustainability.



	14.1
	Create a regional mechanism for disseminating examples of community engagement and raise standards in community engagement through: 1) A regional evidence base of current practice, including examples that celebrate and harness the diversity within communities. 2) A regional regeneration skills retention strategy, including diversifying the skills base with respect to race, faith, gender and age. 3) a planning framework for cultural provision in new and expanding communities, including opportunities that celebrate and harness the diversity within communities.



	14.3
	Work with SIPSE to undertake research into the contributory factors to educational and social exclusion among young people in the region including: Child poverty, financial exclusion, ethnic background, disability housing conditions etc.



	14.4
	Develop a strong support infrastructure for the creation of third sector sustainability that enables them to focus on disadvantaged communities of geography and interest and promote equality and diversity.




Culture, Sport and the Creative Industries
The following Actions in the Implementation plan directly deliver the Culture, Sport and the Creative Industries theme across the region:

3.2, 5.3, 9.8, 13.1, 14.1, 14.2, 14.3, 14.4, 14.5

The following issues will need to be considered in developing the associated action(s) in the Implementation Plan

	RES Action
	Culture, Sport, Leisure and the Creative Industries Issues

	1.1
	Inward tourism is a growing sector and needs to be recognised in the development of a highly targeted approach to the growth of new markets and encouragement of inward investment 



	1.4
	Work with partners in the Greater South East to capitalise on the growth potential of the creative and cultural industries 



	2.2
	Explore opportunities offered by the cultural and creative industries to stimulate and provide a rich resource for innovation, through for example networks of Higher and Further Education (as illustrated by the University of the Creative Arts)



	3.2
	Develop additional Sector Consortia to support the development of further segments of the creative industries sector



	
	Ensure full advantage is taken of the increasing potential of the ’content’ industries offered by the cultural sector 



	
	Ensure the South East engages with the work of the Creative Economy Programme and contributes to making the UK the world’s creative hub, and build on evidence-based research to develop a framework for creative industries development



	3.5
	Take advantage of funds offered by the Creative and Cultural Agencies for early stage finance, for example, UK Film Council


	3.9
	Ensure the inclusion of businesses in the creative and cultural sector in programmes designed to develop management and leadership skills



	5.1
	Ensure the inclusion of tailored information and advice services offered by the cultural sector in the integrated approach to business support (for example the Creative Industries Business Advisory Service run by the Arts Council England, South East and the information service and knowledge bank offered to businesses by the region’s libraries)



	5.5
	Increase the range of providers of cultural services to the people of the South East by encouraging and supporting social enterprise as a sustainable business model for the cultural sector and moving the sector away form a subsidy dependant model in the climate of diminishing public resources



	5.9
	Promote the power of culture to engage hard-to-reach learners and young people at risk



	
	Culture can act as an economic catalyst in developing under performing areas and growth poles in all areas of the South East, but particularly Growth Areas, the Coastal Towns and the Diamonds for Investment and Growth



	6.1
	Develop opportunities for shared training between tourism, hospitality and cultural and creative businesses to raise the quality of customer services and the tourism offer



	6.2
	Ensure that individuals working in the creative and cultural industries have opportunities to develop management and leadership skills which are cross sectoral and therefore contribute to the wider sustainable prosperity of the region



	
	Create a clear relationship between industry need and training spend to ensure well-targeted cost-effective training



	6.4
	Encourage entry level opportunities for employment in the cultural and creative sectors



	
	Recognise the value of cultural activity to young people’s education and educational attainment and personal development



	
	Ensure that  the creative and cultural sector contributes to the development of an Academy for Leadership Skills to support creative individuals and further creativity as a crucial element of entrepreneurship and innovation



	6.5
	Engagement in cultural and sporting activities is a means of acquiring transferable skills valued in a range of business sectors 



	
	Expand use of cultural facilities and sites as informal learning environments that can extend the range of accessible learning provision in the community



	
	Volunteering in cultural activities is a route to gaining transferable skills in paid employment and can enhance the employment and productivity dividend



	7.3
	Monitor the development of new legislation (including IPR) that might affect SE creative businesses, lobbying as necessary and ensuring that they are prepared for its introduction 



	9.4 
	Ensure that planning for sustainable communities includes the provision of appropriate cultural facilities which provide community cohesion and inclusion



	
	Identify and realise investment opportunities for tourism as a sustainable means of providing local employment



	9.8
	Support the use of creative practitioners in masterplanning processes to raise the standard of quality of design in physical development



	
	Recognise the importance of maintaining heritage  construction skills as an element in preserving a quality built environment



	
	Promote the use of art in the public realm to raise the quality of design in infrastructure projects, both to make them more accessible and attractive and to enhance their functionality



	9.9
	There are a number of cultural planning frameworks, toolkits and guidance, published and planned, which provide a model for sustainable development across the region



	
	Seek to develop greater understanding in the planning profession of the contribution of cultural and creative activity to building sustainable communities



	10.2
	Recognise the contribution made by participation in sports and cultural activity on workplace attendance and productivity



	
	Acknowledge and encourage the potential for cultural and creative industries to contribute to learning in the workplace and particularly through the Creativity in Business agenda



	12.4
	Encourage cultural businesses, particularly in tourism, to exploit the cost-saving and marketing advantages of greener operating practices



	13.1
	Encourage the use of artists and artists in open space as a way of contributing to the quality of public space and increasing public usage and enjoyment



	
	Recognise the importance of heritage sites as open space



	14.1
	Develop a planning framework for cultural provision in new and expanding communities to ensure sustainability through cohesion and inclusion



	14.3
	Cultural venues and activities offer informal learning environments which engage hard-to-reach learners through tailored initiatives



	14.4
	Culture can act as an economic catalyst in developing under performing areas



	
	Recognise the contribution made by the cultural and creative sector to the creation of sustainable healthy communities and a sense of place



	
	Cultural and creative industries offer volunteering opportunities which help build the sustainability of communities 



	14.5
	Include culture as a key indicator in the Index of Sustainable Well-being


ICT

The following Actions in the Implementation plan directly deliver ICT theme across the region:

3.1, 5.1, 5.5, 6.1, 6.2, 6.3, 6.4, 6.5, 10.3, 10.4, 12.7, 12.8 and 14.4

In addition the Transformational Action, 100% Next Generation Broadband, has a number of actions important to the delivery of ICT within the region.

The following issues will need to be considered in developing the associated action(s) in the Implementation Plan

	RES Action
	ICT & Broadband Issues

	Target 1
	Next Generation Broadband will enable business to operate effectively in the global market place and will provide an infrastructure necessary to encourage foreign direct investment.



	2.1
	SEEDA’s Innovation Action Plan should pay particular attention to ICT as a known enabler of change and innovation.



	2.3
	The Higher Apprenticeships scheme for IT professionals (a work based degree) will help deliver STEM graduates in an areas where there are serious skills gaps.

The Continuous Professional Development (CPD) programme for ICT graduate professionals will enhance STEM graduate skills needed by the regional economy

The  IT Technicians Award (an all age programme to be offered by FE colleges and leading to qualified technician status) will be a “licence to practise” recognised by employers.  It will produce a professionally qualified workforce, particularly for supporting SMEs.



	3.1
	Next Generation Broadband deployment is essential for the future of the region’s digital content sector, championed by the South East Media Network. Equally, the products and services coming out of the sector will help drive demand for Next Generation Broadband thereby improving the business case for commercial deployment.



	3.4
	Enterprise Hubs may offer teleworking and/or teleconferencing facilities as part of a region wide network of telecentres.



	3.6
	The Manufacturing Advisory Service needs to incorporate specialist expertise in ICT.



	3.7
	The Innovation Advisory Service needs to incorporate specialist expertise in ICT.



	3.9
	Strategic ICT skills are a key tool for managers and leaders enabling them to understand how best to gain competitive advantage from the deployment of ICT systems and services.



	Target 4
	Broadband must be recognised as a key infrastructure.  Next Generation Broadband is essential to maintain international economic competitiveness.



	5.1
	Effective ICT support and brokerage arrangements must be part of the integrated approach to business support. ICT support is essential to help drive businesses up the e-adoption ladder, leading to greater efficiency and wider market opportunities.  ICT is particularly relevant to home based and micro businesses which are unlikely to be able to operate without it, and where knowledge is likely to be at a low level.

The Business IT Guide (BITG) will provide an on-line resource to be used by BL advisors & brokers to help drive ICT adoption and effective usage by SMEs.

The development of an ICT Supplier Accreditation standard which provides accreditation of commercial ICT support companies will enable regional brokerage services to broker to commercial ICT support companies with confidence.  



	5.2
	ICT awareness and skills should be considered as part of any women’s enterprise stategy and support package.


	5.3
	ICT will be a key factor in the success of new and growing businesses.



	5.4
	ICT in general and Next Generation Broadband in particular will be essential to the future success of rural businesses  Next Generation Broadband in rural areas is likely to lag behind urban deployments therefore particular attention must be paid to minimising the time lag and/or offering alternative options.  Targeted pro-active business support will drive businesses up the e-adoption ladder, leading to greater efficiency and wider market opportunities.



	5.5
	ICT in general and Next Generation Broadband in particular will be essential to the success of home based and micro businesses.  

Targeted pro-active business support will drive these businesses up the e-adoption ladder, leading to greater efficiency and wider market opportunities.

The Business IT Guide (BITG) will provide a resource to be used directly by home and micro businesses (as well as by BL advisors & brokers).

The ICT Supplier Accreditation standard will give home and micro businesses confidence in the commercial ICT support companies they need to engage for ICT development and support.  



	5.6
	Enterprise Gateways may offer teleworking and/or teleconferencing facilities as part of a region wide network of telecentres.



	5.9
	Groups such as older workers, carers, the disabled and BME groups often lack key ICT skills and high percentages of them are digitally excluded.  Digital inclusion projects have been shown to increase individual potential, and Broadband will enable start-ups to operate globally from day one.  Promoting ICT take-up and commercial exploitation amongst disadvantaged groups will help increase the level of business start-ups and targeted pro-active business support will help them grow.



	6.1
	ICT skills gaps are a known problem for the South East at all levels.

High level skills for experienced IT Professionals already in the workforce are a particular problem now that many mid level IT professional roles have been off-shored, removing the possibility of acquiring skills through work experience.  An MSc/MBA Continuous Professional Development (CPD) programme will allow graduates with a few years experience to develop the skills necessary to undertake high level professional positions.

A work-based Higher Apprenticeships (HA) scheme will help address the graduate ICT skills shortage through a work based route which sacrifices nothing in terms of educational attainment while providing valuable on the job experience and no necessity to get into student debt



	6.2
	The ITQ/e-Skills Passport will significantly aid the development of ICT user skills, but will require a significant capacity building programmes to ensure that Train to Gain brokers, FE and private training providers are equipped to deploy ITQ correctly to high quality.



	6.3

&

6.4
	The IT Technician’s Award will produce an IT professionally qualified workforce particularly for supporting SMEs and will address known serious skills gaps.  It is an all age programme to be offered by FE colleges and leading to qualified technician status. It will incorporate appropriate qualifications (including vendor qualifications) and be a “licence to practise” recognised by employers.



	6.4
	Adoption of e-Skills UK’s ITQ / e-skills Passport (working through the RSPA, LSCs and  embedding ICT skills as an integral part of workplace learning and other relevant programmes) will help increase the level of investment in ICT user training by providing a structured framework to diagnose skills and training requirements and to record achievement.  The research base for e-Skills UK’s Sector Skills Agreement in June 2005 indicated that 5.6 million people in the UK needed to increase their IT user skills to meet UK economic needs by 2008.  


	6.5
	Digital inclusion projects will help economically inactive people improve their ICT skills and gain important interpersonal skills and confidence; moving them closer to employment.



	7.3
	Regulation and national policy will significantly effect Next Generation Broadband deployment.  Co-ordinated action with SEERA will be needed to influence Ofcom (the telecommunications and broadcasting regulator).  Influencing of national policy on Broadband may be necessary to secure the public sector funding to deliver Next Generation Networks to rural areas.



	7.4
	Planning regulations (particularly Section 106) should be used to help drive Next Generation Broadband deployment in green field sites.



	Target 8
	Increased use of teleworking and teleconferencing are alternatives to investment in additional transport infrastructure.



	9.1

&

9.4
	New homes  and new physical developments (employment and/or mixed use) offer the opportunity to deploy Next Generation Broadband for business and consumer use at very low cost compared to retrofitting.



	9.5

&

9.8
	The South East should mandate the best available standards for in-building ICT infrastructure and external ducting (to facilitate Next Generation Broadband) in all new developments.  The ICT checklist should be in universal use.



	9.9
	In-building ICT infrastructure will become commonplace and workers will need to be trained to deploy it e.g. electricians learning new skills to install in-house network cabling.



	Target 10


	Digital exclusion rates are very high amongst the economically excluded and lack of ICT skills will increasingly be a barrier to employment.  Digital inclusion projects will help economically inactive people improve their ICT skills and gain important interpersonal skills and confidence; moving them closer to employment.



	10.1
	The ITQ / e-skills Passport will help increase the level of investment in ICT user training by providing a structured framework to diagnose skills and training requirements and to record achievement.

The work-based Higher Apprenticeships (HA) scheme will help address the graduate ICT skills shortage through a work based route which sacrifices nothing in terms of educational attainment while providing valuable on the job experience and no necessity to get into student dept



	10.3
	Effective ICT support will be key to efficiency and productivity growth in SMEs, and is particularly important for rural based businesses. 

The Business IT Guide (BITG) will provide a resource to be used directly by home and micro businesses (as well as by BL advisors & brokers).

The ICT Supplier Accreditation standard will give home and micro businesses confidence in the commercial ICT support companies they need to engage for ICT development and support.  



	10.4
	Promotional activities (best practice guide, events, a teleworking Kite Mark and support for Work Wise South East) will aim to at least double the current level of teleworking by 2011

Teleworking and teleconferencing centres will:


- offer alternatives for people for whom home teleworking is not an option,


- significantly reduce the quantity of time wasted on travelling to meetings


- reduce road congestion and pollution



	10.5
	Broadband enabled teleworking, can help disadvantaged groups such as older workers, carers and some BME groups to secure employment.  Digital inclusion programmes will be needed to provide individuals with the necessary skills and confidence.



	10.6
	Teleworking can contribute to reducing employee stress levels whilst increasing productivity, provided that businesses adhere to sensible guidelines



	Target 11
	A significant proportion of CO2 emissions are attributable to motor vehicles.  Teleworking and teleconferencing have the potential to significantly reduce miles travelled and congestion, and hence CO2 emissions.

Next generation Broadband will become increasingly essential for teleworking and teleconferencing as systems and services become ever more sophisticated and bandwidth requirements escalate.



	12.7
	The ICT checklist, providing developers and planners with information on a wide variety of ICT issues, will help deliver sustainable developments.



	12.8
	All SEEDA funded developments should be future proofed by providing Next Generation Broadband and in-building ICT networking infrastructure.



	13.1
	The provision of wireless Broadband in public spaces will enhance the attraction of the locations and increase usage.


	14.3
	Although young people in general are the most digitally aware section of the population, NEETs are one of the groups who are most digitally excluded.  Digital inclusion projects offer potential, not only to improve ICT skills, but also to improve interpersonal skills and general confidence, moving people closer to employment..



	14.4
	Understanding of the important role that digital inclusion can play needs to be fully understood by the voluntary and community sector, and capacity building support must address this.  Digital inclusion projects will help to tackle some of the barriers preventing disadvantaged people reaching their economic potential, particularly enabling individuals to gain important interpersonal skills and confidence, as well as ICT skills.




Europe

The following Actions in the Implementation plan directly deliver the European theme across the region:

1.1; 3.1; 6.3; 7.3 and 11.1
There are also a number of shorter-term activities which come out of the annual work plan which should be considered in developing the associated action(s) in the Implementation Plan.
	RES Action
	European Issues

	1.1
	Influence and exploit opportunities from the renewed Market Access Strategy which will help develop the opening of world markets to EU Trade and to facilitate trade with countries such as India and China.



	4.1-4.4 and

8.1-8.3
	Influence and facilitate the exploitation of the Freight Logistics Plan which will foster better use of transport infrastructure and better European logistics.  This could include soft activities such as ICT interoperability and enhanced coordination and mutual recognition of logistics training.



	4.2 and 4.3
	Identify policy influence opportunities and facilitate the exploitation of the European Ports Policy



	?.?
	Identify policy influence opportunities and facilitate the exploitation of the Maritime policy



	8.1
	Contribute to the Green paper on Urban Transport which will consider the benefits of a European policy on urban transport, as well as identifying problems / challenges and suggesting actions



	14.3
	Identify policy influence opportunities and facilitate the exploitation of the mid-term review of the implementation of the Social Agenda (2005-2010) which will identify the extent of realisation of the EU social goals and propose a new agenda for access and if necessary refocusing of priorities



	7.1 and 14.2
	Identify policy influence opportunities and facilitate the exploitation of the proposal for EU wide targets for green public procurement, which will give guidance to member states for the adoption of national action plans on green public procurement and benchmarking and monitoring by the Commission.



	11.1
	Identify policy influence opportunities and facilitate the exploitation of the Green paper on post 2012 climate change, which will help identify areas where action is needed at Community level to support the EUs adaptation to climate change



	11.1
	Identify policy influence opportunities and facilitate the exploitation of the implementation and enforcement of EC environmental law, which will analyse how EU member states have implemented EU law into their national laws



	12.1
	Identify policy influence opportunities and facilitate the exploitation of European action on water scarcity and drought, based on an in-depth assessment of the situation across member states



	12.4
	Identify policy influence opportunities and facilitate the exploitation of the Action Plan on Sustainable Production and Consumption, which will promote sustainable consumption and production by addressing social and economic development within the carrying capacity of ecosystems and decoupling economic growth from environmental degradation



	11.3 and 11.4
	Identify policy influence opportunities and facilitate the exploitation of the Strategic Energy Technology Plan, which is designed t accelerate the development of promising energy technologies and to create conditions to bring technologies to the market.
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